BEST GRADUATE INITIATIVE -

TAQA UK

A FIRST-OF-A-KIND
IN SO MANY WAYS
• The first-ever programme of its kind
• Only five places available
• 91 applications in the first three days
• 1,497 applications in total
• 24 invitations to assessment centre
• All five places filled

This year, TAQA, the global Abu Dhabi
National Energy Company, launched its
first-ever UK graduate programme.
It is a two-year programme based in Aberdeen
and as TAQA looks to empower people, the
same will apply to the Graduates, where they
will be working on live projects from day one.
A limited number of places are on offer and
all of them require a strong background in
engineering or sciences. But rather than
just looking for academic achievement,
TAQA wanted to target students who
have also had some life experience, are
commercially savvy and are prepared
to be flexible in their approach.

Website

A6 concertina brochure

We developed and launched an on-campus strategy, targeting universities where there is a strong footprint in Engineering/Sciences.
Budget was tight, so we focused on a select group of universities for TAQA to either visit
or have a presence on via campus reps.
We needed to make sure the campaign had the ‘wow’ factor, as TAQA is a relatively unknown in the UK. So in addition to developing
a graduate website, brochure and posters, we also came up with the idea of a mobile app, a charity tweet initiative and a supporting
presence on Facebook.

Posters

The app was an immersive, engaging game
of skill and determination (with a little bit of
luck mixed in). The aim of the game was for
people to set up their own oil business and
see how many barrels they could produce. As
they progress and build their oil production
business, their running costs go up. But if
they make the right decisions, there’s every
chance their profits will go up too. During the
game they get to explore, survey, drill and
develop their oil reserves to make as much
profit as possible within the time limit.

Mobile App

We even managed to include fun facts around
safety and the environment, showing the
extreme importance of these elements in every
day production for TAQA.

The game is now available in the Apple store
for iPad and iPhone here:
https://itunes.apple.com/us/app/taqa-explorer/id727720463?mt=8
See the game in action here:
http://youtu.be/L-Q9YyBn1kM

The charity tweet initiative was a bold move
away from dishing out the all-too-familiar
gimmicky graduate freebies. It was also
designed to be more in keeping with TAQA’s
values. Our idea was to donate the money that
was budgeted for giveaways to three local
charities. But we handed the choice of how the
money would be divided amongst the charities
over to the students themselves. Students were
able to use twitter to nominate the charity they
would like to support most simply by tweeting
@RNLI, @archiehighlands or @ CLANnow using
the hashtag #TAQA.

Charity Tweet Installation

Charity Tweet

Charity Tweets

The results have been very impressive:
• 2 82 applications for the
Graduate Contracts Specialist;
• 2 32 applications for the
Graduate Geoscientist;
•6
 43 applications for the
Graduate Petroleum Engineer; and
•3
 40 applications for the
Graduate Process Engineer.

From those applications, 24 graduates were
invited to attend TAQA’s assessment centre
(6 per discipline), following which 5 people
were selected for this first-of-a-kind programme.
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